GIAI PE THI THAT IELTS WRITING TASK 2 NGAY 24/08/2024

Chung minh hiy ctng tham khao bai viét mau cua gido vién tai Ielts Target v6i chu dé: Research
indicates that nowadays some consumers are much less influenced by advertising than in the
past. What do you think are the reasons for this? Do you think this is a positive or negative
development? Give reasons for your answer and include any relevant examples from your own

knowledge or experience.

1. PHAN TiCH DE BAI
1.1. Dé bai:
Research indicates that nowadays some consumers are much less influenced by advertising than
in the past. What do you think are the reasons for this? Do you think this is a positive or negative
development? Give reasons for your answer and include any relevant examples from your own
knowledge or experience.
(Céc nghién ctru cho thdy ngay nay mot s ngudi tiéu dung it bi anh huéng boi quang cao hon so
vé6i trude day. Theo ban, 1y do nao dan dén diéu nay? Ban cho rang ddy 1a mot xu hudng tich cuc

hay ti€u cuc?)

1.2. Phan tich dé bai
Dang bai: 2-part Questions

Yéu chu dé bai:
Dé bai yéu cau phan tich 1y do ngay nay mét s6 nguoi tiéu dung it bi anh huong bdi quang cdo

hon so véi trude day va danh gid xem xu hudng nay la tich cyc hay ti€u cuc.

Dan bai:
e Mo bai: dién giai chu dé va giai thich quan diém cua ban, vi du: ban cho réng hién tuong
trong dé mang y nghia tich cyc.
e Doan than bai thir nhat: Tra 15i nguyén nhan cia hién tugng nay.
e Doan than bai thtr hai: Chi ra mat tich cuc ctia hién tuwong va giai thich béng cac 1ap luan,

dan chimg c6 lién quan.



e K¢ét bai: mot lan nita chi ra nguyén nhan cta hién tugng nay va khang dinh mat tich cuc
cua no.

2. BAI MAU (SAMPLE ANSWER)

In recent years, research has indicated that modern consumers are far less influenced by
advertising compared to past decades. This essay will explore the reasons behind this shift and

argue that it represents a positive change overall.

One of the key factors behind this reduced influence is the vast accessibility of information in the
digital age. With the internet readily available, consumers can easily look up product reviews,
compare prices, and access in-depth analyses before deciding to make a purchase. This
availability empowers them to rely less on advertising and more on independent, unbiased
sources. Another significant reason is the growing skepticism toward advertising. Consumers
have become more aware of exaggerated claims and manipulative techniques often employed in
marketing. For example, instead of being persuaded by a beauty product advertisement
promising unrealistic results, a consumer may choose to rely on reviews from real users who

share their honest experiences.

This reduced influence of advertising is a positive development for several reasons. Firstly, it
leads to better-informed decisions. Consumers who base their choices on research and personal
needs are more likely to be satisfied with their purchases, rather than being driven by flashy or
misleading ads. Secondly, this shift encourages companies to prioritize product quality and
customer experience over aggressive marketing. When customers turn to reviews and
recommendations, businesses are compelled to improve their offerings in order to stay
competitive. For instance, a small company might focus on enhancing its product and customer
service, understanding that positive reviews and word-of-mouth will have a greater impact than

traditional advertisements.

In conclusion, the decline in advertising's influence is largely driven by consumers' increased

access to information and their growing mistrust of marketing tactics. This change is beneficial,



fostering more thoughtful purchasing decisions and pushing companies to improve the quality of

their products and services.

3. TU VUNG NOI BAT
- Explore: kham pha
- Shift: sy thay d6i
- Positive change: sy thay doi tich cuc
- Accessibility: kha nang tiép can
- Digital age: thoi dai s6
- Product reviews: danh gia san pham
- Compare prices: so sanh gia
- In-depth analyses: phan tich sau
- Empowers: trao quyén
- Independent: doc 1ap
- Unbiased: khong thién vi
- Skepticism: sy nghi ngd
- Exaggerated claims: nhitng 101 tuyén bd phong dai
- Manipulative techniques: k¥ thuat thao tung
- Persuaded: bi thuyét phuc
- Unrealistic results: két qua khong thuc té

- Honest experiences: kinh nghiém chan that



- Better-informed decisions: quyét dinh dugc thong tin tt hon
-Flashy: 1oe loet

- Misleading: gay hiéu lam

- Prioritize: uu tién

- Product quality: chat lugng san pham

- Customer experience: trai nghiém khach hang

- Aggressive marketing: tiép thi xam lan

- Reviews and recommendations: ddnh gia va khuyén nghi

- Compelled: bi thuc ép

- Enhancing: nang cao

- Word-of-mouth: truyén miéng

- Decline: sy suy giam

- Mistrust: sy thiéu tin tudng

- Marketing tactics: chién thuat tiép thi

- Fostering: thuc day

- Thoughtful purchasing decisions: quyét dinh mua sim can nhic

- Products and services: san pham va dich vu



